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DESCRIPTION

Mark II Continental study made by' J. Schwartz as a guide to introduction of Mark III.

Also study of marketing the Continental. Includes historical data on Mark I and Mark n.
Releases and speeches are included, also reproductions of sections of the book, The

Lincoln contin:'E,!-!'l by O'Cee Rich. Fokders on advertisjng, colors featured, consumer

image, discontinuation reasons, product characteristics, Mark II pre-announcement

campaign, pricing, quality control, sales volume, stimulus for product development.

ARRANGEMENT INCL.USIVE DATES

InJ:'J!)iillders by subject A-Z 1945-1967

INDEX

-
QUANTITY TYPE OF CONTAINERS

1 document box (3")
RESTRICTIONS FREQUENCY OF U$E

ARCHIVIST'S SIGNATURE TRANSFERER'S SIGNATURE

APPRAISAL.

REL.ATIONSHIP TO OTHER COL.L.ECTloNS

SUGGESTED ARRANGEMENT

.


